Annex I
	Title
	Chief Marketing Officer

	Company
	HKPC

	Grade
	G7



The Hong Kong Productivity Council (HKPC) is a statutory organisation established in 1967, dedicated to helping Hong Kong companies enhance their business productivity and competitiveness.  To meet the challenges of a rapidly evolving business environment, we are looking for a seasoned executive for the post of Chief Marketing Officer. 

Job Details:

· Be a strategic business partner in the senior management team by leading and translating strategic business objectives to corporate development initiatives
· Formulate corporate brand strategy and reinforce a unique and leading professional and industry partnership image for HKPC
· Devise marketing plans that align with business development strategies to promote HKPC’s key services and expertise 
· Jointly carry out market research with business divisions to develop short and long term strategic and tactical service marketing plans, integrating all areas in support of business development initiatives
· Drive digital transformation and marketing for reaching out the target industry and client segments
· Direct and develop a highly insightful, tactful and professional partnership programmes
· Lead the development of HKPC’s media engagement strategy that spans multiple channels including social media, video and other communications media platforms to promote HKPC services to the press, media and stakeholders
· Develop and execute stakeholder engagement strategies in supporting effective, timely and accurate communications to internal and external stakeholders
· Lead and drive the Corporate Communication and Marketing teams to provide a full range of communication and marketing services (including digital communication, editorial management, public affairs, etc) to business divisions
· Lead and build a strong team with mandate to drive and optimise the services with high standard of services

Job Requirements:

· Bachelor degree or above in Communications, Marketing, Journalism, Public Relations or equivalent
· At least 20 years’ working experience, with 10 years’ or more relevant experience at senior positions in sizeable/ multinational organisations
· Excellent track records in developing and implementing impactful corporate communications and marketing strategies and initiatives
· Solid network and strong media relations and stakeholder management experience
· Familiar with the media, government, public affairs, corporate governance, industry and business momentum
· A strong corporate brand advocate with hands-on experience in brand building and marketing
· Strategic advisor on digital engagement
· Socially and politically sensitive and keep abreast of developments in the political and social landscape
· Good judgment sense, crisis and risk management skills and managed to address critical issues proactively and tactfully 
· Excellent influencing and problem solving skills with track record of capability to engage and work with all levels and wide range of internal and external stakeholders
· Creative and results-driven, ability to operate and lead in a fast paced and dynamic environment, and effectively handle multiple complex and competing priorities independently
· A seasoned people manager with good coaching and leadership skills
· Excellent interpersonal and communications skills with a strong command of both written and spoken English and Chinese (Putonghua and Cantonese)
· [bookmark: _GoBack]Prior exposure to public sector operation an advantage
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